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Happenings

By Douglas C. Comer
Cultural Site Research and Management
 Why go somewhere when you can watch TV, 
surf the web, or even go retro and read a book? 
Many have asked this question, including sports 
team owners, clothing retailers, and coffee shop 
owners--anyone interested in bringing people into 
their place of business. The answer that many give 
is: people go places for the special experience it 
provides. Those who provide satisfying experi-
ences have prospered. Business schools now use 
a book called, “The Experience Economy: Work is 
Theatre and Every Business a Stage,” by B. Joseph 
Pine II and James H. Gilmore.
 There is more to this focus on experience 
than economic gain. It has been the heart of the 
management approach taken by the National Park 
Service for decades. People bring families, friends, 
and loved ones to the parks for education as well 
as enjoyment. To teach, one must first engage 
the interest of those to be taught. As in school, 
some bring their interests, while others must be 
provoked. 
 Visiting a place, one is engaged and informed. 
New sites, sounds, smells, and experiences, such 
as walking over the Belgian block streets in Fell’s 
Point, demand attention from visitors. People 
know there are hazards and opportunities in places 
they have not been before. Newcomers can trip on 
the odd paving if they are not paying attention. 
And they are lured to restaurants and bakeries by 
enticing aromas. The surroundings suggest ques-
tions: Why are the streets different here, what are 
these stones, anyway? Does that French bakery 
mean there is a French community here, like in 
New Orleans?
 A Visitor Experience Plan organizes a visit to 
make it safe, enjoyable, and satisfying. 

Major News Source Falls Short
 A New Year, same old crew, and 
a recurrent plea for a resolution 
on the part of our readers: Please 
contribute a news item, or at least 
your idea for one, to help make The 
Fell’s Pointer more interesting and 
what we prefer to print each month-
-a truly community voice. Our 
steady financial supporters, listed 
in “Thanks!” on Page 2, plus dona-
tions from a few generous readers, 
have kept us in the good grace of 
our printer. And uptake of the 1,900 
copies that our fellow volunteers 
distribute suggests you are reading 
us. But the written participation that 
we seek is as rare as free parking. 
 Some say they don’t write for us 
because, well, they don’t write. It is 
my pleasure as editor to help out the 
neophyte. Test me. I’m reachable 
through the listings on Page 2 as 
well as 410.732.8232 or lewkaydiu-
guid@earthlink.net. Distributors are 
ever welcome as well, by Business 
Manager Jacquie Greff, jacquie@
TonalVision.com.  --Lew Diuguid

Life in the Recovery Zone

 The Canton Branch of the Enoch 
Pratt Free Library, at O’Donnell St. 
and Elwood Ave., is celebrating its 
125th anniversary on Saturday, 
Feb. 12. It is the sole original branch 
still in use; Fell’s Point’s on S. Ann 
St. having closed almost a decade 
ago and being turned over by the 
City to Education-Based Latino 
Outreach. Four branches opened in 
1886. For details on the celebration, 
phone 410.396.8548 or see www.
prattlibrary.org/locations/canton.

Visitors Respond to Verities

Canton Library, at 125

 Edward Guntz of The Sun re-
ported on Dec. 30 that the Four 
Seasons Hotel project in Harbor 
East “is on target to open by late 
2011” thanks in part to stimu-
lus funds made available by the 
Obama administration for sites in 
a recovery zone. “For the purposes 
of this program,” said Guntz, “the 
entire city of Baltimore has been 
designated as a recovery zone.” 

By Mark Walker
 The defining aspiration for a shop in Fell’s Point 
down through the years has been the corner store-
-often a bar, sometimes sundries or groceries-- with 
the owners living a floor above. And for almost 30 
years, the model for this sort of commerce has been 
Sheep’s Clothing, owned by Charles and Darcy 
Norton, who live upstairs at 1620 Shakespeare St. 
and specialize in Irish woven wonders. Of late they 
have added fine glassware and jewelry lines, all the 
while entertaining customers with an anecdotal 
history of the neighborhood. 
 A common question: why Sheep’s Clothing? 
(I wanted to ask, “Do you know where a lamb 
gets its hair cut? At the Ba Ba shop.”) Of course, it’s 
from a fable of Aesop: “The Lamb that belonged 
to the Sheep, whose skin the Wolf was 

The Nortons have cornered Shakespeare St.
Photo by Lew Diuguid

“What Was the Question, Mark?-IV
Quintessential Corner Store

Union Wharf Shaping Up
 Representatives of the Greenbelt Bozzuto 
Development Co. met with the Task Force on Dec. 
15 to fill out their proposed 290-unit waterfront 
Union Wharf rental building on Wolfe St. between 
Thames and Fell Sts., saying construction could 
begin this year  and estimating the cost at $175 
million. Parking for about 500 cars would be con-
fined to a concrete inner core, and the surrounding 
apartment structure would be of wood. Parking is 
to be entered from a “mews,” or alley, between the 
building and the new 200-unit Crescent on Fell.
 President Thomas Bozzuto Jr. presented a 
team including Baltimore architect Christopher 

Harvey of Hord Coplan Macht; Zigar Snead as 
design consultant, and Mahan Rykiel landscape 
architects. The team pointed out that the tenta-
tive plans call for a height below the 90-foot limit 
set by a 2002 Planned Unit Development for the 
site. Bozzuto is buying the property from ‘Point 
developer Larry Silverstein. Project Manager Jef-
frey Kayce said, “Bozzuto has a lengthy and proud 
history of responsible development and property 
management in and around Baltimore, including 
noteworthy projects like The Fitzgerald near the 
University of Baltimore and Spinnaker Bay in the 
Harbor East community.” 
 Silverstein noted that he retains riparian rights 
and is considering reviving a collapsed pier in front 

of his adjacent one-
story office building, 
at Thames St. on the 
Promenade, 300 ft. 
into the basin facing 
Canton. The Bozutto 
project is in initial 
phases of city proce-
dures for modifying 
the previously submit-
ted plans. Task Force 
leaders raised parking 
and traffic questions. 
A latent issue: surface 
of Wolfe St., with its 
blocks and rails.

(Continued)
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Numbers do the talking atop 
Max’s on the Square.



 The Fell’s Pointer is published 
monthly by volunteers of Fell’s 
Point Citizens on Patrol, Inc. 
Questions, input and participation 
in patrols and this newsletter are 
welcome. E-mail info@fpcop.com. 
Online www.fpcop.com. Write P.O. 
Box 6137, Baltimore, MD 21231.

thanks!
  The Fell’s Pointer thanks its three 
sustaining contributors for covering 
our nearly $150 monthly printing 
bill: Henderson’s Wharf, 1000 Fell 
St., 410.522.7777; an anonymous 
fellow sustainer; and Duda’s Tavern, 
Thames and Bond Sts. Such support 
makes publication possible, as do 
volunteer distributors. Recruits are 
most welcome via e-mail below.
 Design and layout are contrib-
uted by Tina Fleming of Warren 
Communications, warrencommuni-
cations@comcast.net. We welcome 
donations by readers but more 
importantly submittals, questions 
or complaints. 
  Editor Lew Diuguid

Trash and Recycling  
 Current days for trash pickup 
are Tuesdays and for recycling are 
Thursdays. Residents are limited to 
setting out three 32-gallon cans of 
waste between 6PM on Mondays 
and 6AM on Tuesdays.   

Schedules

PRINTER AD

Fell’s Point Antique Dealers’ Asso-
ciation: Call 410.675.4776.

Fell’s Point Community Organiza-
tion:  Second Tuesdays at 606 
South Ann St., 443.791.1717.

Fell’s Point Main Street: office, 1730 
Bank St.  410.675.8900.

Fell’s Point Residents’ Association:
First Wednesdays, 7PM, Bertha’s.
Greenspace Action Partnership:
Second Tuesdays, 7PM, Obsidian 
Realty, 1816 Aliceanna St. 

Neighborhood Meetings
Douglass Place: Third Tuesday 
of every other month at Bertha’s, 
dlh411@gmail.com.

Visitors - Cont. from front
It begins by considering what makes a place special. 
If it is not different, why bother to come? It then 
draws the attention of visitors to the differences and 
provides ways to obtain more information. In na-
tional parks, museums, and historic places like Fell’s 
Point, there is another consideration: if we are suc-
cessful in attracting visitors, those visitors change 
the experience of other visitors. In a place where 
people live, visitors also change how residents and 
businesses experience their neighborhoods.
 In Fell’s Point, visitors come, and people 
become residents, in large part because of its 
historic character. The scale of the buildings along 
the waterfront are appropriate to the 18th century. 
The buildings and streets are made from original 
materials. The view of the maritime industrial 
waterfront is unimpeded by tall buildings. Were 
historic buildings to be torn down for new ones, the 
authentic character of the place would be lost. 
 Meetings of residents, business owners, gov-
ernment officials, and groups that advocate for the 
protection of natural and cultural resources--along 
with consultation with experts on the historical, 
architectural, and archaeological sites here--led to 
a statement of the characteristics that make Fell’s 
Point unique. This effort, also funded through Park 
Service and state grants, predates the project to 
develop the Visitor Experience Plan. Our firm is 
preparing that plan. The statement is:
Fell’s Point is a unique maritime industrial landscape 
that was formed during three centuries when it re-
mained at the nexus of global economic, political, 
environmental, and social change. No place can be 
better used to tell the story of the human relationship 
with the sea, from prehistoric to contemporary times. 
An international entrepôt even before the American 
Revolution, Fell’s Point was strategically located be-
tween the Old and New Worlds, and the Union and 
Confederate states. It was also on one of the world’s 
most fragile ecosystems (Chesapeake Bay) during the 
Age of Industry. Here can be seen the many human 
uses of the maritime environment: as a source of food, 
for transportation, and as a disposal system for waste. 
The unique position occupied by Fell’s Point and the 
diverse population attracted there because it was a 
point of entry into the United States provided an arena 
in which themes of conflict and cooperation emerged 
that were later played out across the United States. 
 The Visitor Experience Plan used this state-
ment, as well as stakeholder input, to develop 
interpretive themes in concert with ongoing 
Park Service projects to establish three historic 
trails that converge at Fell’s Point: the Washing-
ton Rochambeau Revolutionary Route National 
Historic Trail, the Star Spangled Banner National 
Historic Trail, and the Capt. John Smith Trail. 
These themes are:
•  The Fell’s Point maritime community forged a link 
between the emerging United States and the rest 
of the world.
•  The naval battle at Fort McHenry was fought be-
cause the British were attacking the maritime com-
munity at Fell’s Point, which the British knew to be es-
sential to the defense of the United States, and which 
threatened the British domination of the seas.
•  The history of Fell’s Point provides a microcosm of 
the environmental and social changes produced by 
the arrival of Europeans in the New World. 
•  Ships and sailors from Fell’s Point transported 
Africans during the slave trade, but provided eco-
nomic opportunities for African Americans and many 
people associated with it worked for the abolition 
of slavery.
 The Plan foresees orientation and interpretation 
here with exhibits and films to be provided largely 
by The Preservation Society. It emphasizes restor-
ing and using the historic fabric and anticipates 
no new construction. Signage about structures, 
people, and events will be developed by the Society 

Corner Store - Cont. from front

wearing, began to follow the Wolf in the Sheep’s 
Clothing. APPEARANCES CAN BE DECEIVING.” But 
not at the Nortons’.
 Charles is a son of New England Irish and a for-
mer photography teacher at the University of Mary-
land. Darcy is a former art/recreational therapist and 
like him a graduate of the Maryland Institute of Art. 
They opened Sheep’s Clothing on Dec. 1, 1981, after 
travails. They had sought a storefront for sale by the 
city at 804 S. Broadway, near St. Patrick’s Catholic 
Church and had out-bid a bank for it. But the city, 
perhaps honing its skills for later use in disposition 
of Rec Pier, awarded that property to the bank for a 
branch office that never materialized. Charlie pled 
his case before the press and bureaucracy, to no 
avail. 
 So the Nortons turned the corner and bought 
at Shakespeare and Bethel. The building dates to the 
1850s and had operated as a tavern and boarding 
house. They also learned that it had been a Polish 
bakery. Ovens and delivery wagons were in the rear 
carriage house, the horses stabled on Caroline St. 
Madame Curie, the Polish-born physicist and chem-
ist, was once a house guest.
 Today, just an artful sandwich board from Ber-
tha’s on the Square, the shop offers scarves, hats, 
capes, ties and sweaters from the finest textile mills 
of Ireland, Scotland and England, as well as the glass 
of Simon Pearce, artful jewelry, pottery and furnish-
ings. But Darcy makes a point of having good goods, 
too, in the under-$20 range. “I remember shop-
ping with my mother and appreciating the stores 
with something I could afford,” she said. Residents 
shopping for quality keep coming back. Still, traffic 
is modest and the couple supplement it with fre-
quent appearances at shows on the highlands road. 
Charles operates a company as well, C&D Design.
 The Nortons are that rarity, contributors of 
articles to The Fell’s Pointer--usually anonymous 
pith about scammers along the streets wide and 
narrow. Darcy delivers it, too, and maintains a file 
of back issues for customers. Both have devoted 
countless hours to the Preservation Society--of 
which Charles is an ex-president. Recently he has 
been elevating the design of its mailings. At large, 
he led the winning quest to have the Pride of Bal-
timore II commissioned here, considering that its 
model, the Chasseur, was built in and sailed from 
the ‘Point during the War of 1812. He still hopes to 
see the Pride docked at Rec Pier.

and governmental agencies. Hotels, restaurants, 
bars, shops, and companies that provide tours and 
transportation have been invited to join in. Interest 
has been substantial. For more: www.culturalsite.
com/projects_planning_fellspoint.htm. Questions 
invited at fellspoint@culturalsite.com.


